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PPC Following Steps 
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The primary goal of PPC is to identify and quantify sources of 
variation. Only by doing this will we be able to define an effective 
plan for variation reduction and process improvement. Sometimes, 
in order to achieve this goal, we must first build 
mathematical/statistical models of our processes. In these models 
we will identify influential factors and the responses on which they 
have an effect. We will use these models to understand how the 
sources of variation are influenced by the important factors. This 
subsection will review many of the modeling tools we have at our 
disposal to accomplish these tasks. In particular, the models 
covered in this section are linear models, Analysis of Variance 
(ANOVA) models and discrete models.  

Primary goal is to identify and quantify sources of variation 



Google Pay-Per-Click Tricks For 
More Traffic Now 

Despite the increased popularity of social media and content marketing Google Pay-
Per-Click advertising still remains one of the preferred choices of savvy marketers in 
search of immediate, consistent and high volumes of web traffic. 
 
The bottom line is if you want sales and revenues you can count on you need to have 
Google Pay-Per-Click campaigns as one of your core marketing strategies. 
Unfortunately, if you have tried PPC advertising for yourself in the past there is a good 
chance that you have found it frustrating, time consuming and far less effective than 
you imagined. This isn’t because Google Pay-Per-Click doesn’t work, it is because it 
takes strategy and a few expert techniques to really see results. So what are some of 
the tricks you can use to get more traffic right away, without spending $100 a click of 
course? 



        

1. The ‘G-word’ Tool For Daily Clicks 

Going after keywords with vast 
amounts of monthly search volume 
is OK, but there are a number of 
factors that will affect your daily 
results. So perhaps you should be 
putting more focus on using 
Google’s keyword tool for checking 
your ‘Estimated Daily Clicks’ before 
launching your Google Pay-Per-
Click campaigns. 



        

2. Toll Free Numbers 

Some organizations are seeing 
incredible results in terms of high 
click rates and traffic from 
obtaining domain names which 
match their toll free numbers and 
using those in their Google Pay-
Per-Click ads. This delivers instant 
credibility and makes your ads 
much more trusted than the 
competition. 



        

3. Increase Your Ads 

Some businesses are not seeing 
results because they simply just 
aren’t running enough ads and 
utilizing enough different 
keywords. As opposed to just 
raising your bids try branching out 
running more ads which direct to 
your different pages and services. 
You shouldn’t be working with a 
handful of ads, more like dozens or 
hundreds. You can still cap your 
spending, you are just increasing 
your traffic. 



        

8 Steps to Successful PPC Campaigns 

In order to achieve consistent results, you need to 
follow a systematic process covering the same 
three core processes of research, 
implementation, and optimization. 
Use the following checklist whenever launching 
a new campaign: 
1. Research: Business Goals 
2. Research: Target Audience 
3. Research: Keyword Research 
4. Implementation: Campaign Structure 
5. Implementation: Ad Copy 
6. Implementation: Landing Page Development 
7. Implementation: Campaign Settings 
8. Optimization: Statistical Analysis 
9. Optimization: Refinement 
10. Optimization: Bid Management 

 



Finally work on targeting your ads and honing in on 
keywords with the most commercial value so that the 
traffic you do get results in revenues. 

Google Pay-Per-Click Tricks For 
More Traffic Now 



Pay-per-Click Advertising (also called Sponsored Search) should 
really be called Pay-per-Click Marketing. The concept of Pay-per-
Click is deceptively simple. Advertisers create text-ads for specific 
keywords and keyword combinations. These ads display on the 
Search Engine Results Pages (SERPs) alongside the organic search 
results when a searcher (i.e. your prospect) types this keyword into 
their favorite search engine. Pay-per-Click ads can also display on 
sites with related content.  

Exciting new transitions 

 


